[image: image1.jpg]


[image: image2.jpg]


http://learninglab.org/  FORMS OF MEDIA     NAME:____________________________________P.____
  (LOOKS LIKE THIS!   

    http://learninglab.org/life_skills/forms_of_media/
LEARNING OBJECTIVES

· Students will understand the term media and be able to identify the various media they are exposed to in their daily lives.

· Students, as media consumers, will become aware of the goals of the media they are viewing using the five core concepts: authorship, format, audience, content, and purpose.

· Students will learn how, as media producers, to construct a media message using the five core concepts: authorship, format, audience, content, and purpose.
     We have many choices in how we get information or entertainment these days. That means that we receive many messages! But did you know that we can also create our own media messages? These days,you don’t have to have fancy equipment or be part of a large company to do that. As a person who receives messages, it’s an important skill to know how to deconstruct those messages. This means that you should examine and think about them so you can understand the messages very clearly and not misunderstand them. As a person who creates messages, you need to learn how to construct them so people can easily understand the messages you wish to send or can more fully enjoy the entertainment you provide. Five concepts will help you learn how to deconstruct and construct media messages. Let’s look at these now plus a few other words you might need to know.
A. What is your favorite media (such as television, radio, magazines, Internet, video games) for getting information or being entertained?

B. What are some of the good things you learn from the media you watch, read, or hear?

C. Have you ever seen or heard something that you really didn’t believe was right?

D. Who creates, or constructs, the stuff you get through the media? If they have a job doing this, how do they get paid?  
Write and discuss the definition of each of these keywords. Pause after each definition to answer questions and provide examples. Use each keyword in a sample sentence to show students how each word is used in context.

media Different ways people communicate with others, such as newspapers, television, radio, and the Internet

authorship The origin of a piece of work; usually the person or people who constructed it

format The way a communication is presented; each type has a unique set of creative tools and techniques to help form the message

audience The people who receive a communication; different people understand the message in different ways

content A message or messages in a particular communication; some of these are embedded values and ideas

purpose The reason a communication is made; might be informing, persuading, selling, entertaining, or a combination

influence To cause someone to believe or feel something 

construct Deliberately create a message

deconstruct Deliberately examine a message to understand the whole meaning 

embedded Assumptions made about values, attitudes, and points of view that are important but not always obvious parts of a media message
                                                          (1)Who created the message? 

                                                          (2)What are the format and all the creative elements that capture your attention? 

                                                          (3)Who is supposed to get the message and how might different people get different meanings?

                                                          (4)What does the message say?

                                                         (5)Why was the message created?
6. Name all the examples of media in this room.
7. What is this media clip trying to get kids to think?

8. What is this article trying to get you to do?

9. What is this ad trying to get you to do?

10. What is the message of the song?

11. Nermal wants to create a video about healthy food for cats.
12. What’s a good title for a video like this?

13. What kind of video will help Nermal best express his message?

14. Who is the target audience for Nermal’s message?

15. What message should Nermal include?

16. What is the purpose of Nermal’s message?
17. Why did Nermal grab his bowl and spoon while watching The Kool Kat Karl  Show?
18. Why does Nermal want to eat Sugar-Coated Sugar Blasts?
19. Why was Arlene worried about Nermal watching The Kool Kat Karl Show?  Dr. Nova helps Nermal understand the messages he is getting from The Kool Kat Karl Show by doing what?
20. After Nermal deconstructs the message with the help of Arlene and Dr.  Nova, what does he think about the message from Kool Kat Karl?

21. Why does Nermal decide to create his own media message?
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DIRECTIONS:


1. Read Learning Objectives


2. Go to Website


3. Watch Video Lesson: "Forms of Media"


4. Complete Introduce Vocabulary


5. Answer Key Questions














